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ABSTRACT

This study aims to analyze the essential skills for digital entrepreneurs in responding to the needs of
Gen Z and Alpha consumers in Thailand, and to propose approaches for developing these skills. The scope of the
study covers digital entrepreneurs in small and medium-sized enterprises (SMEs) and startups, focusing on five
key skill areas: digital technology, digital marketing, data analytics, customer experience creation, and
sustainability and social responsibility.

The findings reveal that Gen Z and Alpha consumers have distinct characteristics, such as digital
proficiency, demand for personalized experiences, and concern for social and environmental issues, which
influence their expectations for digital services and products. Consequently, the skills necessary for digital
entrepreneurs must encompass technology, data analysis, digital marketing, customer experience creation,
innovation management, digital leadership, and sustainability and ethics. This study proposes strategies for
developing digital entrepreneurial skills that align with market demands and modern consumer behavior, aiming

to enhance business competitiveness and support the growth of the digital economy in Thailand.

KEYWORDS: Skill development, Digital entrepreneurs, Gen Z and Alpha consumers, Consumer demands
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